
Fiscal 2009 marks the third year since Cosmo Oil launched “Filling Up Your 

Hearts, Too” Declaration activities in fiscal 2007. These activities are founded 

on three pillars: dedication to CSR as a responsible member of society by 

managing the environment, ensuring safety, and protecting personal privacy; 

promotion of the Three Promises of the “Filling Up Your Hearts, Too” Declaration 

to increase customer satisfaction; and raising the competitiveness of Cosmo Oil 

service stations through improvements in the SSNV index. 

The Cosmo Oil Group regularly assesses the progress of these activities 

through three activities at service stations: conducting CSR evaluations of 

compliance with laws and regulations; having service evaluations by external 

organizations posing as customers to check staff attitudes and responses at 

service stations; and following up on actual improvements made on the SSNV 

index. Cosmo Oil supports participating service stations’ Declaration activities 

by holding regional training sessions and meetings based on the Action 

Program, as well as by distributing manuals and checksheets. Since fiscal 2008, 

the Group has commended service stations that achieve high marks in all three 

of the above areas with the “Filling Up Your Hearts, Too” Award for Excellence, 

and is focused on expanding activities and further motivating staff.

In fiscal 2008, nine service stations across Japan that have endorsed and 

participated in the “Filling Up Your Hearts, Too” Declaration campaign were 

presented with the Award for Excellence. One of these stations was the 

Yoshioka Self-Service Station of Cosmo Oil Sales’ Kita-Kanto Company, located 

in the Kitagunma district of Gunma Prefecture. The visit was made to this 

service station to observe firsthand how it puts initiatives into action.  

The Yoshioka Self-Service Station opened in April 2004 in the town of 

Yoshioka in Gunma Prefecture. The surrounding area features large home 

centers, cafes and day-trip spa facilities, and attracts crowds of shoppers on 

holidays and weekends. Competition with nearby service stations is fierce, 

and the Yoshioka Station has faced problems such as low sales of car care 

services in recent years. When Akito Tsukazawa was appointed as manager in 

April 2008, he began by having all employees uphold the Three Promises of the 

“Filling Up Your Hearts, Too” Declaration, including greeting customers with 

a smile and cleaning up the facility, in addition to CSR activities. He particularly 

put emphasis on thoroughly cleaning the service station.

Cosmo Oil works to realize all aspects of the 

“Filling Up Your Hearts, Too” Declaration to provide 

service stations that customers prefer.

The slogan “Filling Up Your Hearts, Too” represents the Cosmo Oil Group’s 

mission to earn the trust of local communities and be a corporate group 

that customers prefer. As part of its policy to put this slogan into action 

at Cosmo Oil service stations throughout Japan, the Group promotes its 

“Filling Up Your Hearts, Too” Declaration by providing support to employees 

to raise their awareness of comprehensive corporate social responsibility 

(CSR), and to assist them in pursuing customer satisfaction and enhancing 

competitiveness. In the previous year’s report, Mika Takaoka, a professor at 

the College of Business at Rikkyo University, kindly shared her opinions on 

the Group’s activities. For this report, she visited a Cosmo Oil service station 

to observe firsthand the status of the Declaration, now in its third year.
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Items in this report marked “          detailed information” 
and “          related information” are featured on the 
official Cosmo Oil Web site. The CSR Web site also 
includes links to PDF versions of reports that are 
available to the public. Click on the link to access the 
relevant detailed or related information.

Environmental activities pageCSR page

In addition to the Sustainability Report, the following publications are also available on the 
Cosmo Oil Web site, where they can be viewed or downloaded.Other Publications

Annual Report / Fact Book
Cosmo Oil Eco Card Fund 
Activity Report

Social Contribution 
Activities Report

Sustainability Report 2009 and the Web Site
The Cosmo Oil Group releases its annual Sustainability Report to promote 
greater understanding of its CSR activities. The Group also publishes detailed 
information on the official Cosmo Oil Web site, featuring information on CSR, 
environmental activities, social contribution activities, and investor relations. 
The Group is committed to making information available to the public 
and enhancing Web site content.

Investor relations page

Detailed information: CSR page
http://www.cosmo-oil.co.jp/eng/csr/sustain/
index.html 

WEB

Detailed information: Environmental activities 
page
http://www.cosmo-oil.co.jp/eng/envi/vision/
index.html 

WEB

Detailed information: Investor Relations page
http://www.cosmo-oil.co.jp/eng/ir/index.htmlWEB

Detailed information: Annual Report / Fact Book
http://www.cosmo-oil.co.jp/eng/ir/annual/index.htmlWEB Detailed information: Cosmo Oil Eco Card Fund Activity Report

http://www.cosmo-oil.co.jp/eng/envi/ecoreport/index.htmlWEB

Detailed information: Social Contribution Activities Report
http://www.cosmo-oil.co.jp/company/publish/sc_report/pdf/phil_report2009.pdfWEB

WEB

WEB
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